
#SaveSCOTUS: 
What’s at Stake for Women 

and 
What State Advocates Can 

Do
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Agenda

• What’s at Stake

• Overall Strategy

• How to Engage



What’s At Stake



Trump’s Promise
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Kavanaugh’s Record



Confirmation Process

1. Pre-Hearing

• Senator Interviews

• Senate Judiciary Questionnaire

2. Hearing

• Questioning the nominee

• Outside witnesses

3. Committee Vote

4. Floor Debate

5. Final Vote



We Can Win



How We Win



How To Engage

Jenalyn Sotto, Senior Manager of Campaign & Digital Strategies

Digital Engagement, Field, and Coalition 
Opportunities



Digital Engagement or Digital 
Organizing

• Goal
• To amplify noise and direct members toward action, like emails 

and calls to elected officials
• Tools

• Emails or action alerts
• Social media – Twitter, Facebook, and Instagram

• Twitterstorms
• Facebook events and ads 
• Facebook Lives
• Shareable graphics

• Digital Actions
• Week of August 20: Women’s Community Week of Action
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Digital Organizing Continued



Field Advocacy

Examples:
• In-district lobby days and office visits with U.S. Senators 
• Phone-banking and letter-writing parties 
• Rallies and marches
• Demonstrations
• Press conferences
• Town halls
• Petition deliveries
• Pop-up teach-ins and community workshops
• #SaveSCOTUS voter registration drives 

(https://www.voterparticipation.org/2018-election-dates/) 

https://www.voterparticipation.org/2018-election-dates/


Field Advocacy Opportunities

Key Engagement Opportunities

• Week of August 6 (August Recess)

• PPFA planning welcome back actions in the states

• NWLC organizing a digital day of abortion storytelling

• Week of August 20: Women’s Community Week of Action

• 8/20: NWLC & Advocates for Youth – Abortion storytelling day

• 8/23: Reproductive Justice groups 

• TBD: ACA day (NPWF), women workers, women in faith 

• August 26: NARAL/MoveOn Nationwide Protest Day



Leveraging Media

Examples:

• Blogs

• Organizational

• Personal

• Blog carousel

• Op-eds

• LTEs

• Story-collection and sharing



Resources

• Info sharing

• State-SCOTUS@lists.nwlc.org

• Toolkit and sample messaging

• Digital supports

• PR supports

mailto:State-SCOTUS@lists.nwlc.org


Contact Us

• Andrea Johnson, Senior Counsel for State Policy: 
ajohnson@nwlc.org

• Rachel Easter, Counsel: reaster@nwlc.org

• Jenalyn Sotto, Senior Manager for Campaigns & 
Digital Strategies: jsotto@nwlc.org
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